The idea…
I wanted to make use of our social media and make a video that was useful/shareable.
I wanted it to…
-Help our branding/vision
-Advertise our current series
-Celebrate a volunteer
-Invite others to become involved
-I wanted it to be shareable!

Jonah Berger’s Stepps
We want to make our digital media as shareable as possible. This is very important because we have learned that 7-10% of word of mouth is online. Our media is a small piece of the puzzle, however if a well done video can help remind people share our info then we may be on to something.


Social currency
The use of a volunteer is going to make the video more shareable by capitalizing on social currency of being an insider.
Also useful and usable info and inviting others to become insiders will help tip the scales towards a share. 

Triggers
The subject matter of mental health may be a great trigger. It is common to run across this subject daily.
We tried to use shots of well known spots in Plano to trigger some “hey I know where that is…” 

Emotion
Tried to make an energetic and happy tone.

Public visibility
We are making the fairly hidden tech work of a volunteer public.

Practical value
The series info is very needed info. It may bring us closer to a share and invite.
The Next steps make a promise of MAKING A DIFFERENCE – valuable.

Stories
We told the brief story of Madeline our tech volunteer.



Things that changed along the way…

It was TOO DARN HOT to film at the well known plano locations… so I settled for the house and found some free B Roll drone footage online.

I bought a USB C lapel mic (filming on an Samsung Galaxy s20 ultra)… but I thought it sounded terribly mid heavy. The red head child at the beginning was using the mic… So I instead went with the built in phone mic and lived with the slight room echo… the backing music helped mask the reverb.
Btw I got the backing music from Canva… as well as the video overlay graphics.
I also really was frustrated with the SHOW TIMING feature of canva. It is really difficult to get all of that together. Also it must be a video that is not custom size… which tripped me up for about an hour.

TIME SPENT
30 minutes outlining
1 hour shooting
3 hours editing

